
Healthcare Sector- Media and Investor Relations 
 
The healthcare sector is competitive in terms of gaining the attention of the media and 
investment community. There are a significant number of listed healthcare and 
biotechnology companies and outside the major few, the majority are of small to 
medium size, all competing to bring their stories to a wider audience. As much as 
these companies need to invest in research and development, the investment in 
building their own profiles is an important factor in attracting capital and reducing its 
cost. 
 
 
 
 
 

 
 
 
Nanosonics, a Sydney based company, is developing a portfolio of decontamination 
products designed to reduce the spread of infection. The initial application is for 
disinfection of ultrasound probes, with the first product branded Trophon EPR®. This 
product has received regulatory approval in Australia, New Zealand and Europe. An 
application has been submitted to the FDA for US markets. 
 
Challenges 
 
Nanosonics decided to invest in building its profile with the media and investment 
community in the lead up to its IPO. Since then, our objective has been to build a 
following among journalists and analysts, contributing to an understanding of the 
company and its technology which holds potential for global sales. 
 
Strategy 
 
Our communication strategy for Nanosonics involved building a story around its initial 
listing and industry context as a basis for engaging interest in the company’s potential. 
The aim was to position Nanosonics as an innovative company with distinctive 
technology that could reduce the likelihood of hospital acquired infections from invasive 
ultrasound procedures.  
 
Implementation 
 
Developing a corporate story around Nanosonics’ technology with its global distribution 
potential was a key element in attracting the interest of investors, the wider market and 
media. News flow provided a means for keeping Nanosonics’ story prominent with the 
media and investment community, and established a platform for developing 
relationships and expanding the ranks of followers.  
 
Results 
 
Nanosonics’ profile with the media and investment community has continued to rise 
since its IPO. Maintaining news flow has created a wider understanding of its 
corporate story and the global potential of its technology, which has been reflected in 
share price growth. 
  
 
 
 

CASE STUDY 
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