
 
 
 
 
Retailing and Financial Services - Media and Investor Relations 
 
Thorn Group Limited, listed on the ASX in 2007. Its core business, Radio Rentals, has 
a long history in Australia, opening its first store in Sydney in 1937. Today, Thorn is a 
retailing and financial services provider and a leader in the household goods rental 
market with 70 stores nationally. 
Thorn’s brands include Radio Rentals, Rentlo, Cashfirst, Thorn Business Services and 
BigBrownBox.com.au. 
 

 

 
Thorn Group’s objective is to position itself as Australia’s leader in retailing and 
financial solutions.  
 
Challenge 
 
The communications challenge presented by Thorn was to achieve a higher media 
profile and broaden its investor base. Thorn felt that while it was making significant 
progress in building its business, its achievements were not being recognised by the 
media. Additionally, while it had solid institutional investment support, there was scope 
to heighten the appeal to retail investors. Thorn was also breaking new ground in 
online retailing which would benefit from increased exposure in the media. 
 
Strategy 
 
Our communications strategy had four elements, principally focused on achieving 
media coverage as a way of meeting Thorn’s objectives. One was to develop the 
Thorn corporate story, two, was to make news from Thorn’s achievements, three, was 
to help Thorn build media relationships and four, was to create news flow. Key 
components of this strategy were to present the distinctive nature of Thorn’s business 
model as the basis of its competitive advantage. 
 
Implementation 
 
The initial focus was on achieving corporate profile media coverage. This enabled 
Thorn to place on record its corporate story while building relationships with 
journalists. Wider media coverage ensured that when Thorn announced its full year 
results it was able to achieve national media coverage, in print, online and on 
television. A higher media profile and broader news distribution has also led to 
increased investment community inquiry.   
 
Results 
 
Thorn’s profile has been raised significantly with the media and investment 
community. This has contributed to a wider understanding of its corporate story, and 
has been reflected in Thorn’s share price growth. Ongoing news flow is assisting to 
reinforce strategic achievements of Thorn and bring its recent business initiatives to 
the attention of a wider media and investment audience. 

CASE STUDY 



 

 

Westbrook Communications is 
Australia’s leading independent 
financial public relations firm. 
 
Our team comprises senior people 
with backgrounds in journalism and 
the investment markets, giving us an 
edge in advice on communication of 
business information. 
 
Our years of experience enable us to 
advise companies on communication 
with the media, investors and the 
investment community. 
 
Crucial to this is guidance on the 
content of what is said and the how 
and when to maximise its value. 
 
With our input your company  
can achieve the positioning and 
recognition it deserves. 
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